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0 What is Europe?

p of Europe

European
Economic

European
Free Trade
Association
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O What does being beautiful mean?
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O Which European country has the lowest percentage of population
who use the internet for social networking?

France

Greece

Hungary
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Internet activities, 2016 eurostati &

(Share of women/men aged 16 to 74 who used the internet for participating in social networks,
in % of all women/men the same age who used the internet within the last three months)
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Differences between values and practices

People with.different values’can share practices (ex: credit card,
shopping...)
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O Which European country has the highest percentage of population
who use the internet for reading the news online?

Ireland

Czech
Republic

Lithuania
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in % of all women/men the same age who used the internet within the last three months)

E—— @

Participating in Internet banking Job search or Reading online Telephoning Sending/receiving
social networks sending an news or video calls e-mails
application

100
90
80
70
60

| so

40

30

20

10

EU -HR EE HU FA LU SE LV EL-MT PL S| ES PT SK NL CY BG DE DK UK BE AT RO IT FR- NO

Shrink to reduced scale B.Womean.Menv o @ O o
http://ec.europa.eu/eurostat/cache/infographs/womenmen/bloc-3c.html?lang=en

www.interculturels.com — © 2018



’ INSTITUTIONS g
DE LA COIFFURE

ITINERAIRES INTERCULTURELS= (i*

Content

O Intercultural communications: a tool for better
communications

Why intercultural communications?
The iceberg of cultures

U Culture & communications
Cultural characteristics

O Bibliography - filmography

www.interculturels.com — © 2018 19



’ INSTITUTIONS
DE LA COIFFURE

Content

O Intercultural communications: a tool for better
communications

Why intercultural communications?
The iceberg of cultures

U Culture & communications
Cultural characteristics

O Bibliography - filmography

www.interculturels.com — © 2018

&

ITINERAIRES INTERCULTURELS= (i*

20



‘ NSRS The right pace of communication @’

ITINERAIRES INTERCULTURELS= (i*

AN NS Overlapped model
B : 5 : : : Frequent interruptions
B ] 1 ] r No break, no silence
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Multi active
Cultural Types:

The Lewis Model
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O Which European country has the highest percentage of companies
that use social networks?

Poland

Malta

Finland
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O Again, beware of the illusion of proximity

File:Enterprises using social networks, 2017 and 2013 (%
of enterprises).png eurostat
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O How far can rules be negotiated?
What is more important: the letter or the spirit of an agreement?
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Travailler efficacement
avecle Benelux

Marie-Christine Berger
Nathalie Lorrain

Pritace de Philip Coedery
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Bien communiquer,
travailler et coopérer

avec des partenaires du Benelux
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Sous la direction de
Nathalie Lorrain

Elie Abergel

Tiphanie Aymard

Laétitia Bortot

Travailler efficacement
avec I'Espagne et le Portugal

Nicolas Bui
Frédérique de Graeve
Blanche Plessy

Péninsule ibérique
Communiquer et coopérer
avec les Espagnols
et les Portugais
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THE COMPLETE SEASON THREE

FROM THE MAKERS OF BROADCHURCH

THE TUNNEL
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“Stylish and Gripping”

Denmark / Sweden

UK / France

“Perfectly Cast... Just Superb” i s
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SNOW TURNS RED.
SUN TURNS BLACK.

THE GREAT TORMENT HAS BEGUN.

MIKKELSEN BAETENS

Lumiére

Sweden / France

Germany / Belgium /
Denmark / Austria
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